Casual elegance achieved with flip flops and beach bags
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Beach bag bulletin

“It has to be at eye keval to make a statemant.” says Cheryl Schaefer, prasidant of Sunny Hawai, Beach bags
can be an impulse item, 50 retailers should place them wp high in their stores. "People want to test drive them,”
she says.

Baach bags should be situated in high-traffic areas, says Joanne Cox, sales director for Woodland Imparts.
“| think they do evan betber when they're stuffed with tissue," sha says, adding the technigue allows the bags to
“hedd a bot and that's what we want them to ses.”

Stuffing makes the bags stand sturdy on their own, which is better for shelf desplays. “If they're just laid on a
shelf, thay're not gaoing to go," Cox says.

Each Woodland Imports beach bag comes with a matching csll phona caddy, “I also think if they stuff the phonea
caddy. it makes a huge difference,” Cox adds.

It's a compatitive market and refailars can profit by getting a better understanding of how to maximize business,
says Barbra Musial, vice prasident of sales and marketing for Eric Javitz. Reordar immediatety if a product salls ouwt,
and know what you're locking for in special orders. “if you =il two out of two pieces and you have none, wouldn't
you want to own more of what you sold?" she asks

Judith Patars, tha owner and dasigner of Judith Paters Design, adds, “If you have window space, bags are very
eye-caiching from outside the store.” Peters' company’s creations sell best when all four colors are displeyed: light
b, wellows, black and pink. But keep an eye out for agua, the newest color to be added to the company's collection.
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Tip-off on flip flops

Ratailers should consider constructing their flip flop forum in a come-and-gat-me composition. “They showsd
make a stetemeant,” says Dror Zipkean, president of Cizzy Inc. Whather it's screaming or subtie, flip flop manufacturers
kriow wihat message they want sent to their cliantele.

“What has worked the best - and we have found this owvar and over again - Is when they use the Havaianas
rack.” says Karri Sengstaken, marketing director and co-owner of StyleWest LS. Distribution. Manufacturers
commaonty donate display racks with company logos to retailers who then don the racks with the product. *This way
pecple can s2a the armay of colors.”

Fliogos uses display racks with the company logo to express mega mojo, “it gives the retailer a place 1o hang
enerything instead of latting it get st on the wall," says Flojos" customar support specialist Jenna Eicharmussllar,
Additionally, by using hang tags and stickers, retailers can continwes to get the manufacturers’ monogram out thers,
“It gives an owverall image and theme, where otharwiss they might get lost with the othar sandals,” she explains.

“Sandals need to be cleary merchandisad on a rack,” Sengstaken continues. Furthermore, technigues, such as
prasenting a pair next to & matching outfit adds substanca to the ovarall look. podentially kkading to greater sales.



