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Creating Successful Marketing Pieces

Whether a dient s Inl.lnthing o
storfup, redesigning  ewisting  moderials,
rafrashing its brand, expanding its market,
adding ho it collaleral or introducing o
new product, that prospective client
supects b be heord, undersiood ond
respacted by it morketing, design ond
branding firm.

The key fo execufing o sucoesshd
morkefing compoign is 0 strotegicolty
phonned, deliberale process.  When
:.l\dpping for o company that will |'r|:||:|
you develop markefing pieces for your
busimass, osk about the process it uses o
keep you informed. An oplimal process
could include thess sheps;

i, Gueeapsfod mankeling shenda Eegan
wilfhh & ereecidud wnol ianding
o B ediand 5

* Expaciofions

® Product or service

= Target market

* Style

# Decision-moking path
* Business goals

] E,ud_:F{

* Massoge
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CATERING MATGATIME

By Dr. Karen J. Carpenter

Spend time with your markefing con-
sultant daritying your goals and messages,
Share produdt somples or bronding pieces
you believe best represent your stvle. This
Hime s irnpu'lnnl: do rcd hegin o work on
cther areas of your campaign until you ve
sean ond approved clear copy, voiced Firm
objeclives and estoblished o system o
evluate or measure success

Its helpful 1o kncw your market thor-
oughly. What are fie industry trends? How
doas your catering company parhicpale in
or lead those trends? Do you have terrific
photography of events and dishes or do
you need o schadule & pholegrapher?

'fﬂl.ﬁ' rnurl:ding I:ﬂI'I'IFDIHI'Il. '\'Il'I'I-H:I'I
may include logos, brochures and ‘Wab
sites, will create o batler picture of your
business if you work with o marketing
c-unwh«unr and dq:.ign team b ge;lﬂ'l:r
information, clorify each marketing
message. plan markeling  sirategies,
deliver designs and marketing concepts,
eoordinate each phase ond evoluate oll
the marketing projects. I the compaign
begins with your business plan, the
images you use should reflect wour
sarvicas or products,

www, cateringmogazine.com
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Caaderang &3 Pavals

2. Paepane & leng—range
At g prlin
Retaining your marketing consultant
for at least a year provides encugh fime
for the consultant o become immiersad
in your catering objectives and shyle,
Ask how your marketing consultont
researchas forgel morkets, benchmarks
against compelitors in the same markel,
creates a pzur-lnng npprnn'-:h o creale
a branded presence in the market,
resparches or determines plocement for
print advartising or infegrotes your logos
in all of your materials. Alse ask for o
tirnaline for the project.

3. Dnce pen ve settdea en
mavieding ebfoefives,
thae toclinicad werd beging.

By the fime the designes has creofed
an image, the intended message should
b csalutedy dear and e designs should
reflect ik, ':I'Fh:n_, d-nmgnnr: will Frmﬂde- e
or more eptions fo o marketing pisce far
chients to consider. B this procedure is
followed, the client con choose o prefesred
approach, provide feedback and approve
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the Final |:|=s|5|n. Once they hove a findl
approval, d-u-.signﬁs can finish the image
ond send it fo production

The following case studies show how
I'Fﬂ'!'il'lg a WE”'dE’!’II’IEd proe:: oon-

fribufes fo success,

Cose One: Naotional Association of
Catering Executives [MACE]
Educational Conference Brachure,
Mailer Card and Logo

MACE conduct: an annual edeco-
tional conference, which nesds o
theme that helps to defermines o logo
design. This year, the conference theme,
Xveme, led b0 o design of on exofic
lngu-. and a swearch for a look that best
suggested the extreme in the creative
cabering indushry

Reprodudion on o voriety of medic is
an importont concemn. For emomple. does
your colering or lien compony spomor o
sftbeal mam? Will your logo repreducs well
on hats or T-shirks? Will i# work well in blodk
and whits for newsprint? You shoukd be able
io wse all your branding pieces in blod and
whits o3 well ox color, Also, be sire colors
are selecled wiing o Pordone Matching
Epeciboation Color Thart, which iz a refer
areT guil:le umad I:l:.-' n'-:ﬂ-n'l:rl'reg'nphh: arfs
indusiry, 50 that you con ensure the comed
colors oppear every fime. The difference
batwean gold, mustard and yellow is hugal

To plan marketing of the conlference,
we conduded extensive ressarch to seled
ind-u:.h':r members in various cofegories and
dasigned mailer cords for eoch of those
oudiences. BEvery piece corries the some
wisual messoge. In oddifion, we measure
the responses o e markefing efors, We
e rq:l‘rn.l'lcrl Farms on the |:|r|:u:|1|.|r|=5_.
so we know the result of response fram
soch oudience. The cords also ore coded
geogrophically, sowe know which succass-
hully trarsmitted the messoge wa sent

If vou are planning o stoged mailing
[mailing of different dates or o different
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